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Jorge Villegas, Ph.D. 
Curriculum Vitae 

 
Professor of Marketing 
Associate Dean 
College of Business and Management  
University of Illinois Springfield 

 
 

 

 
Education 
Grad. Cert.  Health Disparities Research, University of Illinois at Chicago, 2021. 
Ph.D.   Advertising, University of Texas at Austin, 2002.  
MBA  Escuela de Graduados en Administración y Dirección de Empresas (EGADE), 

Tecnológico de Monterrey (ITESM) - Monterrey, Mexico, 1996. 
Dip Film.  Vancouver Film School, Vancouver, Canada, 1991. 
B.A.    Marketing, Tecnológico de Monterrey (ITESM) - Monterrey, Mexico, 1990. 

   
Academic Appointments 
2021-Present Professor of Marketing, College of Business and Management, University of Illinois 

Springfield (AACSB Accredited). 
2013-2021  Associate Professor of Business Administration, College of Business and 

Management, University of Illinois at Springfield (AACSB Accredited). 
2009-2013  Assistant Professor of Business Administration, College of Business and Management, 

University of Illinois at 
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§ Coordinate the internship supervisors for CBM’s undergraduate programs.  
§ Facilitate the relationship between the college and Shorelight to develop UIS 

Global, a program to recruit and retain international students.  
§ Develop, analyze, and communicate data from Slate and Banner to help 

departments and the college make data-driven decisions. 
§ Develop the agenda and lead the Dean’s Academic Cabinet meetings.  
§ Coordinate the Faculty Research and Teaching Colloquium Series and other 

events. 
§ Developed guidelines and coordinate the CBM's Staff Service Award. 
§ Developed procedures, guided the shared governance process, and execution of 

the CBM’s reorganization.  
o Shared governance of the college 

§ Developed two college-level committees: Social Impact Committee and Strategic 
Planning Committee. 

§ Create annual committee letters and support the curriculum, faculty development, 
personnel, and journal review committees. 

§ Member, ex-officio, of all college-level committees to focus on the college's 
mission, continuous improvement, and shared governance policies and 
procedures. 

§ Facilitated the response to the University of Illinois System's audit of the 
college’s shared governance policies and procedures. 

o Curricular management 
§ Manage college-level student petitions and address student concerns. 
§ Coordinate the development or changes of policies and procedures in admissions, 

financial aid, and CBM’s programs for new online graduate programs.   
§ Analyze data and address issues of inequality in academic outcomes. 
§ Collaborate with the dean’s office staff and department chairs on college-level 

academic issues such as reviewing scheduling, deployment, and hiring adjuncts. 
§ Facilitate Illinois Board of Higher Education’s Program Review process for the 

college’s programs.  
§ Interim MBA Director (January 2020-May 2020). Facilitated the scheduling of 

fall 2020 courses, admissions processes, and curricular changes. 
o Curriculum improvement 

§ Continuous development and review of financial and budgeting models for new 
online graduate programs.  

§ Coordinate shared governance processing of all college’s curricular changes and 
initiatives. 

§ Facilitate the implementation of Quality Matters guidelines in all courses 
developed for new graduate programs. 

§ Develop innovative offerings ranging from micro-credentialing for cybersecurity 
professionals to entrepreneurship summer camps for high school students.  

§ Review and pilot new pedagogical platforms such as Engageli and YellowDig.  
§ Coordinated re-designing the college's core undergraduate curriculum to include 

relevant knowledge and skills in managerial communication and business 
analytics. 

§ Coordinated the development of enrollment management policies and 
procedures, marketing, IT support, and financial aid required to successfully 
implement the university's contract with Academic Partnerships, an Online 
Program Manager.   

o Community engagement  
§ Foster a strategic and inclusive approach to developing engagement opportunities 
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for CBM’s faculty, students, and staff with businesses, not-for
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Economics were consistently ranked in the top five (out of 32 departments) 
according to UIS effectiveness metrics. 

§ Developed a pool of highly qualified adjuncts for ethics, marketing, sport 
management, operations, and finance courses offered in Springfield, Peoria, and 
online.  

o Curricular innovations 
§ Participated in developing proposals, managed shared governance processing, 

drafted catalog copy, reviewed catalog copy, and scheduled new courses for three 
undergraduate concentrations and three graduate certificates.  

o Assurance of learning 
§ Led the department’s AACSB Continuous Improvement Review and state-

required reviews. Participated in the drafting of reports for the 2016 AACSB 
Continuous Improvement Review and review of the vision and mission of the 
college.  

o Student recruitment and retention 
§ Implemented high-impact practices such as collaboration in a college-wide 

professional advising office, increased participation of students in the college’s 
honor society and student organizations, and participated in a task force to plan 
financial-based strategies to increase retention and degree completion. 
Maintained relationships with universities in China, Vietnam, and Mexico to 
attract students to exchange programs and our undergraduate and graduate 
programs.   

o Relationship with stakeholders 
§ Developed relations in the business community to understand Central Illinois' job 

market, find opportunities for students, and increase contact with alumni. 
Recruited students to volunteer in health-related projects to assist underserved 
populations. Collaborated with other units of the college to develop international 
academic agreements.  

o Promotion of programs 
§ Used social media to promote new curricular offerings, events, and the 
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2015-2016 Vice-Chair, University Senates Conference, University of Illinois System. 
2013-2014 Chair, University Senates Conference, University of Illinois System. 

• Responsibilities and major accomplishments 
o Developed the agenda for the Executive Committee and USC meetings. 
o Presided monthly meetings to coordinate shared governance processes of the three 

Senates (Urbana-Champaign, Chicago, and Springfield), the University System 
Administration, and the Board of Trustees that had a system-wide impact. Meetings were 
also an opportunity for the university system president to consult and inform members of 
USC of significant issues and concerns.  

o Member of Open Access Task Force and lead writer of policy adopted by the University 
of Illinois. 

o Member of strategic planning retreat and task force that led to the current University of 
Illinois Strategic Framework. 

o Represented faculty on discussions related to crisis budget planning and supplemental 
retirement plans. 

o Member of significant search committees such as President of the University, Chief of 
Staff, and VP of Academic Affairs. 

o Member of President Easter’s Leadership Development Program.  
 
Scholarship 
Google Scholar: 
N= 50 (Including selected proceedings), i10-index = 17, Number of citations = 2,005. 
 
ORCID: 0000-0003-1929-9981 
 
Refereed publications  

1. Lee, Minjee, Mary A. Gerend, Kelli D. Whittington, Sandra K. Collins, Stacey L. McKinney, 
Maria C. Franca, Valerie E. Boyer, Richard C. McKinnies, Cheng-Chia Chen
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8. Cahyanto, Ignatius, Lori Pennington-Gray, Brij Thapa, Sivaramakrishnan Srinivasan, Jorge 
Villegas, Corene Matyas, and Spiro Kiousis (2014), “An Empirical Evaluation of the 
Determinants of Tourist's Hurricane Evacuation Decision-Making,” Journal of Destination 
Management and Marketing, 2 (4), 253–265.  

9. Villegas, Jorge, Corene Matyas, Sivaramakrishnan Srinivasan, Ignatius Cahyanto Brij Thapa, and 
Lori Pennington-Gray (2013), “Cognitive and Affective Responses of Florida U.S. Tourists after 
Exposure to Hurricane Warning Messages,” Natural Hazards. 66, 97-116. doi: 10.1007/s11069-
012-0119-3 

10. Graham, Amanda L., Ye Fang, Jose L. Moreno, Shawn Streiff, Jorge Villegas, Ricardo F. Munoz, 
Kenneth P. Tercyak, Jeanne S. Manderblatt, and Donna M. Valone (2012), "Impact and Costs of 
Online Advertising to Reach and Recruit Latino Smokers to an Internet Cessation Program,” 
Journal of Medical Internet Research. doi: 10.2196/jmir.2162
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Books, contributor of chapters 
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12. Smith, Tracey, Jorge Villegas, and Augusto C. Schmidt, (2019), “Developing Tools to Assess the 
Effectiveness of a Community‐Based Program,” Annual Symposium for Teaching and Learning, 
Southern Illinois University School of Medicine, Springfield, IL. April. 

13. Habib, Sabrina, Jorge Villegas, and Thomas Vogel (2019), “Teaching Creativity in The Age of 
Artificial Intelligence and Data Stream,” American Academy of Advertising Conference, Dallas, 
TX. March. Abstract published in proceedings. 

14. Villegas, Jorge and Tracey Smith (2018), “This is our Legacy, and this is How we can Help: 
Empathically Understanding the Effects of Marketing among the Most Vulnerable,” Summer 
American Marketing Association Conference
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2. “The Business of Hotspotting” SIU Healthy Dose Blog, http://www.sj-
r.com/article/20151222/BLOGS/312229999/10243. Published in 2015. (Co-authored) 
 

Funded and Submitted Research/Projects   
2023 Member, “Evaluation of a Social Media Intervention on HPV Vaccination on a 

University Campus,” National Cancer Institute R15, ($300,000), PI: Dr. Min Jee 
Lee (School of Medicine, Southern Illinois University). Submitted 02/2024, waiting 
for decision after resubmission.  

2018 Co-PI, “Behavioral Effects of Warm Glow Recycling Bins,” PepsiCo Recycling 
Zero Impact Fund ($3,654), Co-PIs: Carolee Rigsbee and Megan Styles. 

2015-2018 



 

 10 

Research Symposium, University of Illinois at Springfield, Springfield, IL: April. (Presentation). 
Mentored by Carolee Rigsbee, Megan Styles, and Jorge Villegas.  

2. Jingyu Meng (2018). " Business Strategy Analysis of Uniqlo: Products and Business Culture," 
Graduate Student Research Grant ($1,000), University of Illinois at Springfield.  

3. Rachel Hettrick (2018). “The New Business of True Crime," Graduate Student Research Grant 
($516), University of Illinois at Springfield.  

4. Regina Bolin and Colleen McMahon (2017). “Sustainable Growth of Interprofessional Care 
Programs: Paving the Way to New Healthcare Business Models,” Student Technology, Arts, & 
Research Symposium, University of Illinois at Springfield, Springfield, IL: April. (Poster 
presentation). 

5. Sarah Rowlands and Brittany Carls (2016). “Training Inter-Professional Students about the 
Development of a Network of Care: Increasing Health Outcomes and Reducing Costs among 
Super-utilizers of Health Services,” Student Technology, Arts, & Research Symposium, 
University of Illinois at Springfield, Springfield, IL: April. (Poster presentation). 

 
Graduate Studies Guidance 
Chair of Master Committees 
2009 Lee, Jaejin*  Effects of online brand communities 
2009 Harris, Keitra  Hispanic code-switching 
2008 Kim, Mi Jung*  Mobile advertising and cultural orientation 
2008 Jung, Wan Seop* Anti-smoking PSAs 
2008 Kim, Yeuseung * Consumer-generated content and trust 
2007 Chen, Huan*  Ethnocentrism and COO 
2007 Lee, Hyoungdong Product placement and sponsorships 
2006 Park, Ji Mi  Brand extension in technology products. 
2006 Millwee, Casey  Costa Rica and US content analysis 
2006 Teagle, Maya  Music in advertising. 
2006 Ghanimi, Ziad   Sponsorships in advertising. 
2005 Fowler, Rebecca  Shock advertising. 
2004 Harmala, Sara    Cultural vs. product appeals. 
2003 Shah, Aarambh  Money, humor, and Hispanic subgroups.  
2002 Lemanski, Jennifer* Fear appeals and options 
 
Chair of Doctoral Dissertation Committee and Host of International program, EGADE, Tecnológico de 
Monterrey (ITESM) 
2005  Valdez, Carlos*  Emotional response to mixed messages 
  
 
Chair (co-chair) of Dissertation Committees 
2007  Lemanski, Jennifer* Cognitive load and advertisement processes 
2006  Jin, ChangHyun* Classical conditioning and animation 
* Faculty members at higher education institutions in the USA or Korea. 

 
Member of graduate committees 

• Former member of eight doctoral dissertation committees and 35 master thesis committees at 
the University of Florida. 

 
• Dean's representative of five graduate thesis committees for the College of Liberal Arts and 

Science’s Department of Communication at UIS.  
 

• Member of a Doctor of Public Administration dissertation committee for the College of Public 
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Affairs and Administration at UIS (2020-2022).  
 
Invited Presentations/Workshop Trainer 
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• Undergraduate courses: Advertising Strategy, International and Multicultural Advertising, 
Advertising Research, Advertising Campaigns, and Elements of Advertising (Distance Education).  

• Graduate courses: Advertising Theory, International Advertising, and Experimental Methods 
(Doctoral course).   

• Executive programs: MBC – International program Casper Libero, Brazil; Kobaco executive 
program, Korea; LG executive program, Korea, Universidade de Sao Paulo, and executive program, 
Brazil. 

 
University at Texas at Austin (1999-2000) 
• Undergraduate course: Business in Latin America. 

 
Tecnológico de Monterrey (ITESM) - Monterrey, Mexico (1996-1997) 

• Undergraduate courses: Principles of Advertising and Advertising Campaigns. 
• Executive programs: Advertising Creativity. 
 
Service to Academia/Community (Most recent ten-year period) 
Member: Expert Panels 
2021-2023 Member, Development of Health Equity 



 

 13 

Analysis. 
 
Reviewer: Academic Conferences 
2017-Present American Marketing Association’s Marketing and Public Policy Conference. 
2015-Present Annual meeting of the American Public Health Association. 
2010-Present American Marketing Association’s summer and winter conferences. 
2004-Present American Academy of Advertising’s Annual Conference. 
2003-2021 Association for Education in Journalism and Mass Communication Convention 

(Advertising Division). 
2016-2019 Annual North American meeting of the Society of Medical Decision Making. 

 
Reviewer: Other 
2020  Reviewer of a graduate marketing program for a comprehensive university in 

Canada. 
2018  Tenure application review for a faculty member of an advertising and public 

relations program at a comprehensive university. 
2018  Tenure application review for a faculty member of a marketing program at a 

liberal arts college. 
2017  Proposal for undergraduate marketing textbook requested by Palgrave 

McMillan. 
2017  
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University Service (Most recent ten-year period) 
Department and College 
2020   Member, Evaluation Committee, Request for Proposal for Online Learning 

Support. 
2017-2018 Faculty advisor, Finance Club, College of Business and Management, 

University of Illinois at Springfield. 
2014-2018 Faculty advisor, Young Professional Marketers, College of Business and 

Management, University of Illinois at Springfield. 
2014-2018 Member, College Executive Committee, College of Business and Management, 

University of Illinois at Springfield. (Chair 2017-2018) 
2011-2017 Faculty advisor, Beta Gamma Sigma, College of Business and Management, 

University of Illinois at Springfield. (Chapter Honors, 2014-2015). 
2017   Member, Department Staff and Student Advisor search, College of Business 

and Management, University of Illinois at Springfield. 
2017   Chair, Graduate assistant search, Department of Business Administration, 

College of Business and Management, University of Illinois at Springfield. 
2016   Chair, Graduate assistant search, Department of Business Administration, 

College of Business and Management, University of Illinois at Springfield. 
2016   Member, College advisor search, College of Business and Management, 

University of Illinois at Springfield.  
2016   Chair, Accreditation Coordinator Search, College of Business and 

Management, University of Illinois at Springfield. 
2015-2016 Chair, Economics faculty search, Business Administration, College of Business 

and Management, University of Illinois at Springfield. 
 
University 
2024-Present Member, Sense of Belonging Student Survey Research Group, University of 

Illinois Springfield.
!
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2022   Member, Search Committee, Sponsorship Account Executive, NPR Illinois. 
2021-2022 Member, International Support Implementation Team, University of Illinois 

Springfield. 
2022   Member, Task Force on Faculty Recruitment & Retention, University of 

Illinois Springfield. 
2020-2021 Member, UIS-Discovery Partners Institute Task Force, University of 

Illinois Springfield. 
2020   Member, Associate Director of Admissions Search Committee, University of 

Illinois Springfield. 
2020   Member, Center for State Policy and Leadership Executive Director Search 

Committee, University of Illinois Springfield. 
2019   Member, Associate Director, Continuing & Professional Education (CAPE) 

Search Committee, University of Illinois at Springfield. 
2019   Member, Director of UIS Peoria Center Search Committee, University of 

Illinois at Springfield. 
2019   Member, Faculty Awards Advisory Commission, University of Illinois at 

Springfield. 
2019   Member, Director of Marketing Search Committee, University of Illinois at 
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2023-Present Member, Credentials Working Group, University of Illinois.  
2021-Present Member, Mexican & Mexican-American Students Initiative (I-MMÁS), 

University of Illinois.  
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2012 Honorary Varsity Letter Award, Athletics Department, University of Illinois at 
Springfield. 

2012-Present Member, Beta Gamma Sigma, Business Honor Society. 
2008 Teacher of the Year, College of Journalism and Communications. 
2006 Co-author, “The Wages of Fear: Unintended emotions associated with terrorism-

awareness Messages,” Association for Marketing and Health Care Research’s Best 
Faculty Paper. Co-author: Cynthia Morton. 

2005 


